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Youth and Tobacco Use
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1.-Overview: provided by USA information that may accommodate to our situation
Smoking and smokeless tobacco use are almost always initiated and established during adolescence. Most people who begin smoking during adolescence are addicted by the age of 20. Additionally, adolescent smokeless tobacco users are more likely than nonusers to become adult cigarette smokers.

Youth cigarette use declined sharply during 1997–2003; however, rates have remained relatively stable over the past several years.

2.-Current Estimates of Youth Tobacco Use

Hundreds of thousands of high school and middle school students in the United States smoke cigarettes, cigars, or use smokeless tobacco products like snuff or chewing tobacco.

Cigarettes

Each day in the United States, approximately 3,900 young people between 12 and 17 years of age smoke their first cigarette, and an estimated 1,000 youth become daily cigarette smokers.
3.-Factors Associated with Youth Tobacco Use

Some factors associated with youth tobacco use include:
· Low socioeconomic status

· Use and approval of tobacco use by peers or siblings

· Lack of skills to resist influences to tobacco use

· Smoking by parents or guardians and/or lack of parental support or involvement

· Accessibility, availability, and price of tobacco products

· A perception that tobacco use is the norm

· Low levels of academic achievement

· Low self-image or self-esteem

· Aggressive behavior (e.g., fighting, carrying weapons)

Tobacco use during adolescence is associated with the following health risk behaviors:
· High-risk sexual behavior

· Use of alcohol

· Use of other drugs

4.-Reducing Youth Tobacco Use

National, provincial, and local program activities that have reduced and prevented youth tobacco use in the past have included combinations of the following:
· Counter-advertising mass-media campaigns (i.e., TV and radio commercials, posters, and other media messages targeted toward youth to counter pro-tobacco marketing)

· Comprehensive school-based tobacco-use prevention policies and programs (e.g., tobacco-free campuses)

· Community interventions that reduce tobacco advertising, promotions, and commercial availability of tobacco products

· Higher costs for tobacco products through increased excise taxes

