News:  E-teachingonline editor at the book Fair
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The British Council invited 
E-teachingonline Editor Alicia López Oyhenart to the May 3 talk on Digital Books.

The guest speakers were 

Peter Collingridge and  George Walkley their talk concerned:
Multimedia, business models and IP: introducing the e-book


They addressed an audience of publishers and discussed the impact of digital technology on intellectual property, their industries, examined different approaches and shared successful practises and models. Peter Collingridge (Co-Founder at Enhanced Editions Ltd & Owner at Apt Studio Ltd) and George Walkley (Head of Digital, Hatchette) were brilliant and very illuminating as far as the future of E-books is concerned.
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George was the first one to speak. Though very young he is responsible for digital strategies at the large world-famous conglomerate Hatchette. He specializes in digital development, social networks and editorial marketing.

He started by talking about the role played by technology in terms of    the availability issue: in 1984 with Mac desk publishing, in 1991 with the appearance of the www which changed the patterns of distribution as known till then.
He stressed there is a new business publishing model, where there are threats but also fantastic challenges.

He commented that digital publishing is rather like an iceberg: what’s visible is the smaller proportion of it. Huge amounts of work – and the commensurate investment – goes on beneath the waterline, in areas such as developing Hachette’s systems and infrastructure, and supporting work by standards bodies. He does a lot of work in this area with his IT teams, who are every bit as creative as those working on smartphone apps and social media – it’s just their work sometimes isn’t as visible. 
In terms of the wider publishing world, he said it is good to find common ground with competitors on issues such as copyright infringement and bibliographic data. 
He said that while researching for the presentation he had come across this great quote from Robert Darnton, librarian at Harvard University, which is worth reflecting on:

"In 10, 20, or 50 years, the information environment will be overwhelmingly digital, but the prevalence of electronic communication does not mean that printed material will cease to be important. Research in the relatively new discipline of book history has demonstrated that new modes of communication do not displace old ones, at least not in the short run. Manuscript publishing actually expanded after Gutenberg and continued to thrive for the next three centuries. Radio did not destroy the newspaper; television did not kill radio; and the Internet did not make TV extinct. 

In each case, the information environment became richer and more complex. That is what we are experiencing in this crucial phase of transition to a dominantly digital ecology."

"Publishing is neither printing nor distribution. It is neither paper nor e-ink. It is the creation and support of content, and the delivery of content in whatever ways are both appreciated by readers and profitable. At the moment, the industry is being buffeted by the simultaneous rise of e-books, online retailing and retail chain discounting, as well as changes to copyright policy. It must get its internal dynamics right to remain attractive against more and more home computer and mobile entertainment."
In September this year Hachette UK organised a one-day conference for our publishers, held at the IMAX theatre on the South Bank. As part of the programme, his team was responsible for making a short film. This was intended to put the digital development we're experiencing at the moment in the context of the history of the book – and to show that while the format changes, the things that we take from books remain constant.
You may see what he showed the audience at http://www.youtube.com/watch?v=PF9Q3LcOAQ8&feature=player_embedded 
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 Peter Collingridge, the tall, handsome, Tim Burton characters-look-alike spoke next.
He has been selected by The Evening Standard as one of the 50 most influential people in London.

In 1998 he introduced Cannongate into the Digital market. In 2005 he created Apt Studio, a design, technology and marketing consultancy, with specific expertise in planning and producing web, film, mobile and new media projects for clients in publishing, business, and the arts. 
Apt Studio is currently developing applications for iPod, iPhone and Ipad.
In 2008 Collingridge created Enhanced Editions an innovating publishing group that pursues redefining books.

Check this site (I located on the Internet) where you will be able to watch him saying approximately the same he told us at the Book Fair

http://www.enhanced-editions.com/blog/ 
He told the audience:

“We see ourselves kind of like a publishing company. What we’re trying to do is not do stuff just because you can do it. I kind of got that stuff out in the last ten, thirteen years of being paid to do kind of wacky marketing stuff. Some of it works, some of it doesn’t. 

“With digital books, the suggestion is, reading is an amazing, immersive, time consuming, rewarding endeavor. It’s not Twitter. It’s very very different to that kind of thing. You’ve got to be careful as to how you seek to disrupt that experience from the eyes of the person that’s reading it.
“We see our company as an experimental company. We’re trying to drive the future of the book commercially. We’re very commercially driven. We want to see what consumers like. We gather a lot of data, we look at that data, we see what’s popular and what’s not popular and we iterate on the back of that.

“There’s an amazing opportunity…to properly digitize the books. Not just digitizing the text, but digitizing the whole experience.

“There’s a lot of things you can do. You shouldn’t do all of them. You should have an editor’s view of which are the right features, functionalities, experiences to add around the text. But you also have to experiment. We’re interested in using technology intelligently to make books a part of our – increasingly digital – lives in the 21st century.

“We’re trying to innovate at a user experience level that isn’t just that facsimile of the book because we believe that, to kids growing up today, there’s more to offer than that. I’m very interested to see how that landscape is going to evolve, even in the next 3 to 12 months.”

